Company
Marketing Intern Job Description
Reports to:  Company for all company related items – time worked, orientation, resources, etc.). To Chanimal (for direction, mentoring, follow-up). Works closely with small start-up team to help build the channel, affiliates and alliances.
General Description

The marketing Intern will help to a) define and build the reseller and affiliate program, b) setup and manage the alliance program (including the alliance relationships and affiliate program), and help with PR, ads, copywriting, competitive research, white papers, the company database, customer follow-up and events.
Duties include:

Partner Program

· Help setup the reseller program including assisting with PowerPoints, competitive matrix, price list, collateral and other materials needed.

· Help with the reseller partner recruiting efforts. Build database, send and respond to e-mails, manage direct response, phone follow-up.

· Follow up with existing resellers with agreements, schedule partner training and question follow-up, help prepare needed materials.
· Setup regional promotions and help drive success.

· Execute partner program detailed plan of action.
Affiliate Program
· Help define affiliate program (search and replace, setup kit)

· Affiliate recruiting (post with top 50 affiliate boards, create affiliate profile, find applicable affiliates.

· Enable affiliates (monthly update letter, schedule product training, Q&A, etc.).

· Online ombudsman activities (identify top 25 forums, post questions and responses, monitor for viral marketing)

Alliance Program

· Re-purpose alliance kit

· Identify top prospects

· Create business case/prospect type

· Compile contact information and setup initial key alliance meetings

· Follow-up with alliance partners to execute respective plan of actions

Marketing Communications

· Help write press releases and follow-up with the press and analyst

· Create website content

· Submit website to online resources such as software directories (assist with SEO efforts)

· Competitive analysis

· Collect customer testimonials

· Write case studies

Reporting:
· Prepare a weekly status report for the weekly meetings. This report would consist of an update from the channel and alliance program master checklist with dates, the status and follow-up results from each category.

· Maintain time spent on activities.

Budget

· Help create and track a modest budget. 
 

Knowledge & Skills

Candidate should be capable of initiating and maintaining strong personal relationships. In addition, he/she should be able to coordinate with all the departments involved to ensure the completion of the associated marketing programs. A high degree of organization and self-motivation is required. This person must quickly learn the product and the market.  He/She must also stay aware of the upcoming company opportunities to ensure participation with the reseller partners whenever it makes sense. 
Prefer a responsible Junior-Senior in college working on a business degree (marketing preferred since this will be applicable experience) with technical aptitude. 
Pay

· $12.00/hour plus bonus based on growth and deliverables (to be defined within first two weeks)
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Marketing Intern PAID – ______ Industry (City, State)
Excellent opportunity to work with highly successful and well-funded, fast growing _________ company with a strong brand and revolutionary new product.  It is based in based in _________________. 
You will work directly for the company, but also side-by-side with a well-known industry consultant--in photo with blue shirt (former VP Marketing at GE, Sr. VP Marketing at Motorola, Launched Netscape, Helped form Red Storm with Tom Clancy, taught as guest lecturer at top Universities, consulted with over 270 companies (including 3M, Microsoft, Dell, Adobe, Intel, Sony, Apple, Disney, etc.)--enthusiastic and fun (but works hard)) who will train, coach, mentor and help you with everything.
This is not a normal internship. You will do real marketing and make a real contribution. The #1 requirement--passion and excitement to learn and do real marketing. No experience required—will train and mentor. 
Regular or flexible hours—to cater to a student’s schedule.  Possible option as full-time internship for summer.

General Description 

The marketing Intern will help to define and build the reseller program, setup and manage the alliance program (including the alliance relationships and affiliate program), and help with PR, ads, copywriting, competitive analysis, white papers/case studies, help investigate franchise model, manage the company database, customer follow-up and events. 

Duties include: 

Product Positioning
- Competitive analysis
- Market segmentation and unique position (Why someone would be a "fool" not consider "this" app)
- Persuasive document (you'll do the initial and final drafts of the copy).

Website SEO
- Learn and execute the elements for an effective website, plus the most modern 58 steps to online SEO.

Channel & Affiliate Marketing
- Help build the company reseller and affiliate partner program (definition, creation)
- Help build the affiliate and reseller database, setup direct email campaigns, campaign management
- Help recruit and train new partners (orientation, product and program introduction)
- Continue to provide regional marketing support

PR
- Help create the company's first editorial calendar
- Create the product reviewers guide
- Submit to all reviews and manage the review process
- Online ombudsman - become the online presence for the product on Blogs and forums

Pricing - Review & Confirm
- Help with the objectives, price strategy and levels
- Test for elasticity of demand
- Setup promotional calendar for pricing promotions

Alliances
- Help identify non-competing, similar market alliances (to integrate and co-market with)
- Setup alliance meetings and help collaborate with sales, marketing communications and development

Other marketing items we discover along the way (copywriting, franchise business model, advertising, etc.) that will help the company dominate its space.


Again, NO EXPERIENCE necessary--but the experience will be amazing. Past interns from this same consultant now have their own agencies, work for Bain & Associates, are over marketing at Red Hat, have launched #1 best-selling products, work at Cisco, Symantec, Apple, Motorola, Dell, etc. This is one of the most comprehensive, fast paced but exciting chances to learn and do real marketing and it helped launch entire careers.

You will work side by side with company consultant to setup and execute everything (and will receive samples, templates, examples, help, coaching and review for everything). Some of the work is boring (like with every job), but MOST is not--very roll up your sleeves and get it done type of work that drives the brand preference and spikes sales.


Knowledge & Skills 
This is a marketing, not a technical role--but must be very comfortable with technology, have a passion for it, and must know MS Office applications (Word, PowerPoint, Excel). Excellent English skills (all marketing writes)! Have access to a high speed internet connection and have own laptop/computer (with MS Office or Open Office).

You may work in the office, but may also work directly from home, your dorm or even on campus. You'll be independent, but will also be networked with several other interns (across the country) that are doing similar work with the consultant--so you can also collaborate on similar projects.

A high degree of organization and self-motivation and marketing PASSION is required. This person must quickly learn the product and the market and contribute. Must be assertive to get what you need to accomplish projects.

Prefer a responsible Junior-Senior in college working on a business degree (marketing, PR, business major preferred since this will be applicable experience, or an MBA candidate that wants real experience (but must be very teachable (will learn a LOT of new concepts fast--and then execute).

New graduate considered but MUST, MUST, MUST commit to a minimum of 3 months of work (don't want to train and have you leave too soon). About 60% of interns in these roles ended up working for the companies they helped--so, although not guaranteed, this has the potential of becoming a position out of college.

20 or more hours/week. Work at office or at home, your dorm or even on campus, depending on the tasks. 

Pay 
- $12.00/hour plus monthly bonus based on growth and deliverables (to be defined within first two weeks). Not a lot of money, but the real marketing experience is priceless.
Testimonials (as a marketing intern)

"He was a great teacher, very patient and wise. I learned so much about the internet world of marketing from him-I would work with him again, anytime!" Danielle (intern) - now has own SEO marketing company

"If you are an intern that is lucky enough to be considered as a candidate for an internship with Ted, fight to get it and be ready to learn a LOT. He is the best manager I have worked with so far because he is not only great at finding talent but he is really great at actually teaching you his methods. He is very patient, extremely knowledgeable, and delegates tasks confidently." Susanna (intern) - now a Product Manager at Cisco.

Apply now (with your resume)--this internship is expected to be filled within days.
